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Welcome Center Visitor Counts

e 2009 -7,481,917 — 4.3% decrease from 2008
e 2008 — 7,816,988 — 9.4% decrease from 2007
2007 - 8,628,776 visitors - 2.8% decrease from 2006
» 2006 - 8,872,975
e 2005 - 7,386,683 (Monroe Center closed for reconstruction)
e 2004 -9,137,106
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Free Publications Distribution

Michigan's 14 Welcome
Centers distributed, just
over 5 million pieces of

literature in 2009.

The goal of this process is to
have a distribution system
that keeps all centers
supplied with Industry
publications.

If you are not currently a
Welcome Center literature
supplier, and wish to have
one or more of our centers
give out your publications,
contact Kathy Lowell at (517)
393-3943.




Welcome Center Event Request Form
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* If you are a Destination
Marketing Organization
or any tourism related
business with a
Welcome Center
Display idea, here’s
your invitation to
Market your Travel
Product.

» Contact your local
Welcome Center to
make arrangements.
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Promotional Events

* Only events that promote
the overall mission of the MIS-NASCAR EVENT
Welcome Centers and So e RS
Travel Michigan may be @&
held at a Welcome
Center. Our primary
Event focus will be on
activities that actively
promote travel and
tourism within the state
of Michigan, which are
sponsored by members
of the state's tourism
industry.




More Pure Michigan
Branding

New floor display Stands--with
literature pockets

New seasonal posters for the
stands.

Adds Pure Michigan Branding

The new Detroit WC got

some special branding

additions.

Contract with McCann to spread the
brand to other centers in 2009-2010.
A “branding kit” for each center

is now being shipped out. Look
for new banners, mats, and even flags.
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New wall graphic at Detroit WC




Welcorne Center Explore C
Into third year of our plasma screens
Digital 10 Network, is the project vendor.

With over 7 million annual Welcome Center visitors, the Explore
Channel has the capability to greatly enhance tourism promotion,
plus provide a system that can broadcast emergency weather and
road conditions information as needed. , o

These screens are broadcasting Travel
Michigan’s Pure Michigan TV ads, road
safety messages from MDOT, plus

Industry promotional ads.

More enhancements are in the works.
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Stop by our Welcome Centers, talk to our friendly staff,
check out the new Pure Michigan look, and think about
ways that you can promote you product or destination
through a Welcome Center display, event, and/or
promotional giveaway




